
Template for activity plan: 

Title: Youth veg out in the cities 

Summary (abstract): Creating common gardens in the big cities for young 
people to attend gardening together and learning 
how the process of making vegetables yourself. 

 

Target groups: Age 18 – 29 

Mainly students. 

Objectives: What are we aiming to do? - Raise awareness about sustainable living and the 
processes of nature in the big cities. 

- Giving young people a feeling of how food is 
actually made. 

- Save money. 

- Get project experience to the involved 
participants. 

- Lower carbon footprint by producing own goods. 

Core competences: This project addresses these 
competences: 

1, 3, 5, 6, 7, 8. 

List of activities there are going to be undertaken. 
Detailed activities: starting points and breaking 
down the activity in smaller parts.  

Implementation of responsibilities.  

 

Activity: Time frame: Resources: Target: 

1. Seek sponsorship of seeds 1 week Email, Phone Flower and 
garden shops 

2. Gathering of facilitators at informational 
meeting. 

2h 

(in 3 weeks) 

Computers, 
internet 

About 8 persons 
per garden. 

3. Selecting where to place the kitchen 
gardens. 4 to 8 

months 

Depends on 
the seeds 

Private 
property of 
the 
participants. 

Get green areas 
for production of 
vegetables. 

4. Planting the seeds  
 

Human 
working hours. 

Develop 
vegetables. 



5. Collecting the vegetables. 
 

 Human 
working hours. 

Harvesting the 
vegetables 

6. Evaluation 1 week Surveys, 
working hours. 

Gather 
information for 
further 
development and 
creation of new 
projects. 

Time frame: How long do we need. Total: 4-8 months 

Resources: Money, materials, man hours etc, 
partners (universities, commercial partners). 

Funds needed for sponsors. 

Output:  - Giving young people a feeling of how food is 
actually made. 

- Save money. 

- Lower carbon footprint by producing own goods. 

Outcomes of the project, which makes it possible to 
evaluate the project. Outcomes are linked to 
objectives of course.  

Impact of the objectives:  

- Raise awareness about sustainable living and the 
processes of nature in the big cities. 

 

Potential longer term bids:   - Get project experience to the involved 
participants. 

 

 


